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Music editor Mark Bensi.

nline music libraries are nothing
new, but as the Internet matures,
data ascends over physical media,
and markets and applications for
music placement expand, such
libraries have become more
essential than ever before for music edi-
tors. Indeed, in addition to traditional
music library services, almost every signif-
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by Michael Goldman

icant entity in the music business remote-
ly interested in licensing product for
media exploitation—from giant labels and
studios to garage bands and bou-
tigues—offers some kind of online library
these days.

And, in fact, almost everybody is inter-
ested in licensing music. The licensing
business in various forms has become
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among the most lucrative ways for musi-
cians to make money, so there is no lack
of talent or content available for libraries
to tap into, and then offer to various types
of productions more cheaply and efficient-
ly than in the past. In fact, Eric Sheinkop,
president of Music Dealers (www.music
dealers.com), a company that represents
independent artists eager to license the
fruits of their labors, calls licensing “a gift
for musicians in an industry that is other-
wise struggling—it's essentially extra
money for them for work they would prob-
ably be doing anyway.”

Such libraries, in fact, are so productive
across the industry right now that more
traditional music publishers and labels are
eagerly adopting the music library indus-
try's tools and techniques to expand the
reach of their artists' music.

“In a way, the terms publisher, library,
and so on are becoming the same thing,”
suggests Bob Mair, CEO of production
music library Black Toast Music
(www.blacktoastmusic.com). "Publishers
and record companies are now chasing
the business that libraries have been
doing for years. Libraries, historically,
were not record companies, and they
were known for offering what people
called ‘canned’ music. But now, anyone
who produces music wants to develop
ways to offer at least some of it for
license, and the online model has com-
pletely taken over for that purpose.”

Thus, despite a challenging economy,
officials at many established music library
and publishing outfits report business is
generally solid these days. This is largely
because music of all types is simply in



huge demand on television, feature films,
trailers, promos and advertising, video
games, web-casting—even greeting
cards and mobile devices.

“There is probably two or three times
as much music in productions as there
used to be,” says music editor Bruno
Coon. "Even a half-hour show will proba-
bly have 20 minutes of music to one
degree or another. It might not play a
huge role, but it has to have the right fla-
vor or color to it. An editor can't rely on
something without character or that is
just canned or cobbled together, and he
doesn't have to. There are now far more
options than there used to be.”

In addition, budget-squeezing across
the entertainment industry has ironically
helped the music library business in the
sense that its offerings are typically more
affordable than typical alternatives.

A seorch  Aeesses BI| | A BTM artists i
] L

Sth Avenus

70's Gar .

A Fifties Office

At the Manster Dance

Bach Funk (Instr)

Beor Garden (Instr)
watle Bomb ([nstr)

ano (Instr)

Cadillac (Instr)
Callispe Dreams (Irmtr)

Cartoon 1 (Instr) Bla

Artint: Q-Hends
Label: Black Tosst Records

(Instr)
ing Into Mischal (Instr)
Gaot 1t Twisted (Inste)
Haroic (Inatr)
Light Heartad (Instr)

Tempo:

Dlvera Jump {Inst

Publisher{s):
st Music (BMI) 50,00%
Tony Yose Muakc (BMI) 50,00%

hool, College, Excitement, Sports Tension, Encouragemant, Winning, Football,
Stadium, Arens, Champion, Championship, Compaetition, Challenge, Organ

instance, with indie music among today’s
young audiences. "In 2006, when we

launched our company, we saw shows
like Grey's Anatomy and The OC increas-
ingly using indie artist songs as scores,
where they were really featured, and not
just as background pieces,” explains Tanvi
Patel, president/CEO of Crucial Music

amudy, Fanfare, Specialty, Instrumental, Basketball,
3, Cheerlmading, Crowd, Stadium, Ball Field, Gamae, High

Medium/Midtempo

» Organ Charge (Instr)
Organ Chmb 1 (Instr)

Black Toast Music’s Bob Mair, top, and screengrab from website, above.

“Good libraries have a lot of diversity
these days,” says music editor Mark
Bensi. "You can now find more efficiently
the genre you are looking for to create the
atmosphere you want, and that can save
the production significant money.”

Then, of course, there are market and
cultural changes—the obsession, for

(www.crucialmusic.com), a company she
describes as "an independent artist-licens-
ing catalogue.”

“The industry is now exploding in
terms of how much music it uses in
shows,” she continues. "All networks are
using indie artists and sometimes they are
using licensed music as scores. That's
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being done to appeal to the current mar-
ket—the search is on for new music.”

Zach Urband, co-owner of Urband &
Lazar Music Publishing (www.urband-
lazar.com), goes even further, pointing out
that music is now more firmly ingrained
into the fabric of broadcast programming
than ever before. He even calls television
“the new radio” in that sense.

“Shows like The Hills and many others
on MTV—they Chyron in the music infor-
mation,” Urband says. "They tell the view-
er the track name, the artist, how to down-
load the track and find out more about the
artist. Even video games are starting to
do this. There are so many venues of
artists to get discovered now. Licensing
their work is a great strategy to get expo-
sure.”

Thus, online catalogue services are
producing far more than the traditional
instrumental underscores and packaged
chunks and bits routinely used as what
Patel calls "wallpapering music” for low-
budget TV shows. To be sure, that need
continues, but it is now only one need
among many that these libraries can serv-
ice.

As such needs expand, so does the
nature of the companies servicing those
needs. Consequently, some companies
that offer library tracks call themselves
boutique music publishers, like Urband &
Lazar, which represents a growing roster
of independent musicians. Others
describe themselves as independent pro-
duction companies, "but structured like a
library in terms of owning and controlling
rights, and making it easy to license the
music,” in the words of Scott Schorr,
owner-producer of the boutique music
production company called Lazy Bones
Recordings (www.lazybones.com).

Still others are music library divisions
of larger music enterprises, such as Opus
1 (www.opus1musiclibrary.com), which is
a division of AECG Entertainment, an
entertainment corporation that also owns
a music production company and audio
post-production facility, And these are
only a small handful of examples—dozens
of respected libraries dot the Web, with
names like Crucial Music, Black Toast,
Songs to Your Eyes (www.songstoy-
oureyes.com), Audiosocket (www.audio
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socketmusic. com), Video Helper (www.
videohelper. com) and dozens more.

virtually unlimited access to music at their
fingertips is, for many music editors, a
must in the digital world.

“I've noticed libraries finding more cre-
ative and efficient ways to make material
available to editors,” says music editor
Nancy Allen. “Most have catalogues
accessible via the Internet now. We can
preview material instantaneously and
download tracks as WAV, AIF or MP3
files. Prior to that, most libraries had been
putting entire catalogues on drives, but
for many reasons, the Internet option is
preferable to editors.”

Indeed, editors uniformly suggest that
CDs and DVDs have virtually disappeared
from their library interactions, hard drives
have taken a back seat—except where edi-
tors are restricted inside closed studio net-
works—and online search and delivery has
essentially taken the industry over. Today's
libraries thus devote extensive resources
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libraries have really

helped us with that problem.”
The development of quick, intuitive
search engines is part of a larger technol-

efficiency in helping them find what they
need through highly sophisticated search
engines and delivery platforms. Having
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ogy revolution on the Web, of course, but
few end users benefit daily from it more
than music editors and supervisors.
Representatives of music library and pub-
lishing companies insist their focus on
search engine development is aimed at
making life easier for editors and supervi-
sors.

Opus 1, for instance, invested tremen-
dous resources into its original 01 Engine
technology. 01 Engine started as an inte-
grated search tool in concert with Opus
1's earlier Digital Media Assistant (DMA)
hard-drive delivery system. Over time, of
course, online delivery surpassed hard-
drive delivery as a priority, so the 01
Engine has been rebuilt from the ground
up with an entirely new code structure,
but with the familiar user interface earlier
DMA users liked, according to company
officials. They insist users can now speed
through almost 200,000 tracks at less
than one second per search.

Likewise, Music Dealers spent about
two-and-a-half years developing a current
search engine in partnership with a large
programming company, and now the
company monitors and maintains the
search engine using a substantial in-
house IT team that Sheinkop says “works
around the clock.”

“For six months, all we did was study
search engines—from Google to our com-
petitors,” he continues. “Then we started
incorporating various features we liked,
leaving out ones we didn't like, surveying
editors and supervisors to find out what
their needs were, and then building some-
thing entirely new. At the end of the day,
we have to be a technology company, and
music is the product we push through our
servers and our system, so tremendous
time and resources have gone into build-
ing our search engine and data manage-
ment tools.”

Of course, many of the industry’s top
music editors work in secure studio edit-
ing bays. For years, major library services,
of course, have provided searchable hard-
drive systems like DMA to such entities,
and most major players in the industry still
make those available as needed. In recent
years, though, sophisticated database
search and management services have
played an increasingly crucial role for edi-



[ EEAR.:H | ComPIPUB INFO |

TOIR
Funk
W-Historic Music By Decace
[ Holicay
W azz
- Acid Jazz
- Be Bap
- Blg Bang
- Cocktall
= Dixlelang
Fusion
- Latin
Piano Solo
- Piano Trio
S"'no h

Agventurous

from the cd:
0PUS04.009
JITTERBUG

Found 293 tites for Ganre="

Cue Code Cue Title
» OPUSD4.010_12 Boom Boom

Jax=z-Big Band'

nologies that are compatible with indus-

try-standard audio production tools.
Options provided by Soundminer,
Dashbox (www.dashbox.com), formerly

known as M-Soft, and others essentially
allow tracks and data from multiple
libraries to become part of gigantic
search, tag, deliver and conversion net-
works that can plug into private hard
drives and networks, as well as open net-
works and the Internet.

Along the way, Soundminer and others
have made major inroads grappling with
the thorny issue of metadata—an industry
category not yet blessed with uniform
standards. Its software, Soundminer offi-
cials claim, is designed to manage data in
different formats, from across the indus-
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Opus 1's Ryan Neil, top, and screengrab from the website, above.

tors laboring in closed and open environ-
ments alike.

Soundminer (www.soundminer.com)
is one such prominent service. [t offers
integrated metadata management soft-
ware tools in various combinations with
advanced search and file-conversion tech-

try, and make it as seamless, consistent
and convertible as possible through a sin-
gle server combined with software solu-
tions, in order to improve speed and effi-
ciency for productions hunting for tracks
from different sources.

“The idea is to create metadata tools
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that let content creators create data and
send it out efficiently, and let users control
what is coming in, and how it comes in,”
says Steve Pecile, Soundminer’s co-
owner. “We want to let publishers and
users control files in different formats
from the time they are created until they
finish being used in an Avid or ProTools
system. This brings hundreds of boutique
libraries into the real estate that used to
be owned pretty much by three or four
major publishers.”

Opus 1 officials report that they cur-
rently have about 63,000 tracks tagged in
the Soundminer format, for example, and
they routinely code new tracks both for
their own database and for Soundminer’s
database. Many music libraries therefore
put great time and resources into meta-
tagging tracks in their system multiple
ways for multiple databases and search
engine options.

Formats

These days, multiple download deliv-
ery options for editors seeking licensed
clips exist as lengthy download time limi-
tations largely recede into the past. Thus,
whether projects require MP3, WAV, AlF
or some other format—compressed or
uncompressed—more often than nat, edi-
tors can acquire those files and have them
inside their ProTools system at speeds
that, at a minimum, are far more efficient
than a few years ago. "The transfer rates
have gone up so dramatically; it used to
be unthinkable to send a couple gigs to
someone online, and now it isnt,” says
music editor Coon. "That is particularly
good news for editors.”

Of course, the issue of compression
and file quality is another ongoing industry
debate. Many editors say a project’s spe-
cific needs determine the method of
transmission and compression accept-
able for library clips. As with all else, it's
relative, the editors suggest. For very
prominent, high-end usage, some still
want particular files to be occasionally
delivered by CD or DVD.

“Most libraries offer music in different
formats, with MP3 being one—but even
with MP3, there are different quality lev-
els,” says music editor Bensi. "If I'm using
it as a piece of music in a background to
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create an atmosphere, a good MP3 usual-
ly works fine. It is coming to me com-
pressed, but then again, the bottom line is
that we are going to compress it and futz
with it even more for background use. If |
want the piece to be featured, | wiill
request WAV or AIF and we can discuss
how to get it to me. A good library will
offer you various flavors of files.”

Sound editor Jen Monnar adds that the
larger confusion over what is, or isn't,
acceptable file compression in the music
world is a big issue for editors, and she
urges peers to be cautious. "Where con-
fusion comes is with lossless compres-
sion,” she says. "That leads people to
believe there is no loss of sound quality,
but that's not true. 'Lossless’ means no
bits are lost during the compression
process, not that there is no loss in sound
quality. The file still needs to be taken
apart, squashed and reassembled in order
to be a small size. People argue about
this, but there is a difference in sound
quality. | can hear the difference.

“So, if | request something from a pub-
lisher or library, | specifically request a
WAV file, and they send me to a private
server to download it at proper quality, or
send me a CD,” Monnar continues. “The
thing that concerns me is everyone think-
ing they can get the exact same quality
through downloads as on a CD, and there-
fore, they don't request masters. Or if
they do, sometimes they get an argument
because people don't understand that
there is a difference between a com-
pressed file and a master. The marketing
argument is that these files are CD-like,
but CD-like is not CD-quality.”

Shifting Paradigms

Still, music library services are now cru-
cial to editorial creativity on productions
large and small. Their options to experi-
ment, temp, mix-and-match, sample and
rapidly finalize or update cuts of all kinds
have improved dramatically, without a
doubt. And prominent libraries and pub-
lishers are certainly eager to help further
that trend.

But with this ease of use coming in an
era of restricted budgets, some editors
wonder if the simplicity with which he or
she can utilize library product is a double-
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edged sword. Sometimes, music editors
are a library's direct client, but more often,
they are the end user—collaborating with
a music supervisor and/or producer to

procure what's needed.

These, and other issues, are bound to
crop up in a universe where technology
has so dramatically democratized impor-

libraries, music supervisors and editors
alike. That said, industry professionals
insist human interaction remains a crucial
factor.

vice president at Opus 1. "We need that
conversation—not only for licensing and
negotiating fees and budgets, but also on

CONTINUED ON PAGE 44

tant pieces of the process for musicians, “It's the human factor,” says Ryan Neill,
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GOLDEN ENCORES

On Retiring: | retired about
10 years ago. | had always
loved my work. Thanks to
the digital revolution, | no
longer did. The industry
had changed in ways that | wasn't particularly fond of.

Classification: Picture editor on features and docu-
mentaries, as well as corporate, educational and
industrial motion pictures. Documentaries, however,
were my strong suit.

Favarite Credits: Alice’s World, a little half-hour film
about Alice Austen, a turn-of-the-19th-century pho-
tographer, that | did 35 years ago for public television.
It resulted in her home being saved, restored and
turned into a museurn of photography and authentic
Victorian furnishings, which can be visited today.

What | Liked Most: The challenge of taking a dis-
aster and turning it into a winner.

What | Liked Least: Fixing the mistakes of unskilled
directors and then seeing them get the recognition

and credit. Both factors made me decide to become
a director so | could fix my own mistakes.

New Endeavors: |'ve become an active trustee of
the Douglaston and Little Neck Historic Society. I'm
kept busy with efforts to maintain the historic dis-
tricts.  We were lucky to have the New York City
Landmarks Preservation Commission recognize our
historic landmarks.

My biggest challenge is keeping uncaring high-
rise developers from demolishing historically signifi-
cant houses to put up ugly cookie-cutter
McMansions and/or apartment buildings.

Also, | edit a series of newsletters for a develop-
er of retirement communities. | try to make the
newsletters sound literate while still maintaining the
“homey"” quality the developer wants.

Favorite Film: Lawrence of Arabia, directed by David
Lean—who, by the way, began as a film editor.

Favorite TV Show: The West Wing. The writing
and episodic production had not been equaled previ-
ously, nor has it since.

Retiree Stuart HerSh by Karen Kalish

Message to Fellow Guild Members and
Retirees: It is time to retire when you no longer love
your work.

Contact Info: /mager!00@gmai.com; the
Douglaston and Little Neck Historic Society,
www, DLNVHS. org.

Karen Kalish is a freelance writer who has written
for DGA Magazine, Producers Guild Magazine, and
American Cinematographer, and has a background
in picture and sound editing, as well as post-produc-
tion facility sales and marketing. She can be
reached at kalishk@earthlink.net.

Editor’s Note: Retirement for many Editors Guild
members has been the beginning of a brand-new
adventure. Golden Encores profiles retirees who've
become passionate about their new endeavors/
areas of work. To be included in this column, or to
suggest someone for inclusion, please e-mail
kalishk@earthlink.net.

Photo by John Clifford
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CONTINUED FROM PAGE 4

negotiation of the Basic Agreement, and
our next re-negotiations with the
Laboratories, we are going to be reaching
out to you early both in terms of educa-
tion and participation. All IATSE members
who participate in the Motion Picture
Plans will be receiving a survey to express
what the most important elements of our
health coverage and pension plans are to
them. In addition, there will be a series of
Town Hall meetings in which members of
different locals will come together to hear
a presentation on our Plans, and have the
opportunity to ask questions and express
any and all concerns.

This is all in the planning stages now,
but | will give you more details as | know
them, as well as write a detailed descrip-
tion of our Plans’ finances when we get
closer to negotiations.

Preserving the integrity of our agree-
ments requires that all members see
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themselves as part of the greater whole. |
have worked with Local 683 for the past
few contract cycles negotiating their
agreements and am impressed by the
strong solidarity they possess. We can
learn from our new members, and hope-
fully the strong union spirit they embody
will demonstrate to all how important it is
for each member not to allow any of our
contract provisions to be eroded.

Especially in light of the problems we
have at our Plans, all members should
make sure that they are paid for every
hour they work, and that the proper con-
tributions are made into their health and
pension. Any hours you work, and for
which you are not paid properly, make it
more difficult for your fellow members to
stand up for what they are due; and every
hour not contributed to the Plans on your
behalf that should have been only hurts
you and everyone else in the Editors Guild
and the IATSE. eg
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MUSIGON DEVAND

CONTINUED FROM PAGE 35

the creative level. If you want a surf-rock
tune, that might be easy to find in a
search engine. But if you need to be
more creative, then we need to have a
conversation, and maybe we need to cre-
ate more music for you." eg

Michael Goldman is a freelance editor
and writer who has long covered the art,
science, and trends behind cinema,
broadcasting and other forms of media.
The longtime senior editor of Millimeter,
he is also a regular contributor to
American Cinematographer and other
publications, and has authored four
books. Visit his website: www.holly
wood-scribe.com.
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